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Challenges Faced by Cultural Industries

1. Introduction

The term “cultural industries” was coined by the so-called school of Frankfurt (T. Adorno ad M. Horkheimer) during the first half of the XIX century. Cultural industries are understood nowadays as “an enlightening concept that emerged late and with great effort and that indicates a whole series of symbolic creations which, multiplied into numerous copies on both material and immaterial formats, advance to meet those who are to receive them.  The tardy acknowledgement of this notion, even within the academic world, is already a telling sign of the resistance of a Western thought that whether from the right or left wing, closed itself for years in Meraux’s false alternative for the cinema: art or industry, indignantly rejecting the latter in favor of a would-be angelic golden age of cultural creation. All the while, cultural and communications industries were being shaped, not as mere “propagators” of culture or simple  intermediaries between creators and consumers, (Martin Barbero, 1989),  but, rather, as structuring components of the culture of the masses and more of an influence of the culture of an industrial society” (Enrique Bustamante, 2003:21).

In a wider sense as well, cultural industries will be understood in this report as they are defined by the UNESCO, which includes crafts and tourism linked to cultural heritage and, in general, as the image of the country that cultural industries promote.  (Annexes I and II).

2. Social and economic characteristics of Cultural Industries

In  Cultural Industries (CI), as in any other industry that comprises ‘economies of scale’
 in its production ‘function’, the competitive process between enterprises, by itself, allows for an extremely high entrepreneurial concentration, therefore turning the markets into ones of ‘monopolistic nature’. A small number of large companies have significant hold on the market, but never as an uncontested monopoly (in other words, large companies compete among themselves), as well as an enormous amount of small companies which, all together have a smaller quota than the larger ones, and which, individually measured, their market power is minute.  This process escapes the restrictions imposed by domestic markets, and also structures itself at an international scale; the most important example of this process being the power wielded by Hollywood’s large corporations within the world-wide cultural industries; in colloquial jargon, this is called majors and indies.

CIs have important specificities that have in turn become specific fields of research for different specialists. The first and most important of them is that what is being marketed is not a material good, but rather a symbolic one and its value will depend on the amount of units that it is able to sell in the market (copyrights).  Second, symbolically speaking, culture is the tower of Babel, and, as such, is riddled not only with an infinite number of millenary and contemporary identity traditions, but also, at the same time (specially from the economic point of view), of languages. This last feature means that the most powerful language at economic level is the one able to cross the natural barrier between different languages, and not the other way around, as is generally believed.  English is the economically strongest language and its global representatives (Hollywood’s majors entrepreneurial partnerships, such as the MPAA –Motion Pictures Association of America- or the RIAA –Recorder Industry Association of America- have been in charge of ‘universalizing’ their culture, which has now become global, but started, as all did, from their own ‘premises’

3. Origin of cultural policies

Even though the French government was the first to forecast the danger of commercial liberation of culture, it was not necessarily a visionary government.  At the twilight of the 19th century, and from the very onset of industrialized culture – written press and comics, the first technological drafts of industrialized music – the phonograph already invented by T. Edison – and the art which would become the most economically powerful form in the whole of the 20th century: CINEMA...; the world was already ruled by the culture of the United States best sellers.

“The First World War being over, peace brought with it a vacuum of films and an opportunity for the North American companies to fill it. Around 1925, North American films had already captured 95 per cent of the English-speaking market, 70 per cent of the French and 68 per cent of on screen time in Italy” (Guback, 1980: 39).

“Protection systems for films made by Europeans were, naturally, a direct consequence of the invasion of USA films during the twenties.  Germany was the first to apply them, quickly followed by Great Britain and France; but the Second World War thwarted most of the protection measures developed during the twenties and thirties.  A great majority of the countries had to start defending their industries all over again. It was expected that, by applying this policy, a part of the market could go to domestic markets.  The other reason was the balance of payment deficit that, at the end of World War II, was very prevalent in Europe.  Four types of restrictive policy were applied, and different economic aid mechanisms were enlarged: import quotas (Belgium), screen quotas (France, Italy), taxes on the film’s expected value (United Kingdom), freezing part of the earnings (United Kingdom, France).  Aids, on the other hand, were introduced under three modalities: 1. - Awards, 2. - Loans, and 3. - Subsidies, with each category having specific scope and objectives” (Guback, 1980: 53-57, 305-310).

4. Public and political cultural institutions in America

In 1897, the United States Congress passed the draft of the National Office of the Arts and, in 1964, the final National Counci8l of the Arts was established, which is operational nowadays with a yearly budget of over $115 million. In the same manner, all the American countries gradually established their public institutions for the development of their cultural policies: Argentina (National Commission for Culture), 1933 –which today is called National Art Fund (FNA)-; and National Cinema and Audiovisual Arts Institute -INCAA, 1957); Brazil (Federal Culture Council – Conçello Federal de Cultura -CFC, 1966; and EMBRA Films, 1964);

5. Cultural policies and international bodies

“UNESCO, was created to gradually obtain the objectives of international peace and general welfare for human beings, by means of cooperation between nations in the scopes of education, sciences and culture, as proclaimed in its Charter”, approved in London, in 1945, is the main international body for cultural cooperation (Harvey, R., 2003). International bodies that participate in the promotion of culture and the arts at the regional scale of America are the OAS, the Ibermedia program, etc.

6. Cultural industries in America

The audiovisual industry

The audiovisual industry should be generally understood as  “the group of enterprises and institutions which participate, from an economic, political or cultural point of view, in the creation, showing or dissemination of animated images, capable of being seen without the help of any type of support” (Lange y Renaud, 1989: 1)

Regulatory bodies of the audiovisual space

Since 1928, when the Federal Government of Canada created the Royal Commission on Broadcasting – nowadays the Canadian Radio-television and Telecommunications Commission -CRTC), the government has watched over the development of policies to reach harmony in the technical changes.  For over eight decades, the Canadian government has fought in favor of a principle: the Canadian broadcasting system is an instrument for the protection and promotion of Canadian culture and also for achieving key social goals. Governmental legislators and regulatory institutions have realized that Canadian audiovisuals are essential to preserve Canadian sovereignty (http://www.crtc.gc.ca/eng/welcome.htm). 

The Federal Communications Commission (FCC) is an independent United States government agency, directly responsible to Congress. The FCC was established by the Communications Act of 1934 and is charged with regulating interstate and international communications by radio, television, wire, satellite and cable. (http://www.fcc.gov/aboutus.html). 

In Chile, also there is a National Television Council (Consejo Nacional de Televisión - CNTv) created in 1989. dependent directly the State Secretary of Presidency (http://www.cntv.cl/link.cgi/Consejo/)
. 

Any other country of the region has autonomous regulator authority. This reality could be seen, for example in Mexico, where Televisa has four national networks in free television; Brazil, where Red O Globo has the audience lion share and the same thing occurs with Venevisión in Venezuela. 
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Table A.3.1: Revenues from Audiovisual Activities and Totals for the Eight Main USA Communications Groups (year 2000, in millions of €)

Activities
Viacom
Warner
Disney
Fox
Sony
Universal
GE/NBC
ATT/TCI
TOTAL

Filmed E.
3.486
8.825
6.515
3.996
6.282
4.741
-
-
33.844

TVA
5.882
490
6.271
3.666
-
-
7.388
-
23.698

Signals
4.357
7.393
4.180
1.484
-
-
-
1.659
19.074

Cable
-
6.580
-
-
-
-
-
8.941
15.522

Video
5.447
-
-
-
-
-
-
-
5.447

Total AV 
19.172
23.289
16.966
9.146
6.282
4.741
7.388
10.600
97.584

TOTAL 
21.787
39.362
27.622
15.002
73.538
53.051
121.337
60.362
412.060

AV / Total
88%
59%
61%
61%
9%
9%
6%
18%
24%

Source: Memorias de los Grupos. Elaboración Propia. 

Graph A.3.1: Accumulated Concentration Level of the Eight Main USA Communications Groups. In the AI, by sector 

(Year 2000, in % over total AI)
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 Source: Memorias de los Grupos, US Bureau of Census. Elaboración Propia. 

Table A.3.2: USA, UE and Iberoamerica Audiovisual Industries  

(Year 1999, in millions of US$)

Sectors
USA
EU
IBA

Cinema
7.000
5.182
1.416

Video
17.600
7.085
1.586

Pay-TV 
52.224
15.306
6.075

Open-TV 
34.262
35.713
9.410

Total
111.086
63.286
18.487

Inhabitants(1000)
271.626
375.121
504.913

GNP
9.299
6.244
2.768

AI/GNP
1,19%
1,01%
0,67%

Source: US Industry and trade outlook, 1999, Economic Census, Information Industries 1997, 1999. 

Anuario Estadístico OBS, 2000. Elaboración propia.

Table A.3. 3: Per-Inhabitant expenditure in the USA, UE and Iberoamerica audiovisual industry

 (In US$)

Sectors
USA
EU
IBA

Cinema
26
14
3

Video
65
19
3

Pay-TV 
192
41
12

Broadcast -TV 
126
95
19

Total
409
169
37

Source: US Industry and trade outlook, 1999, Economic Census, Information Industries 1997, 1999. Anuario Estadístico OBS, 2000. Elaboración propia.

Table A.3.4.:  Rights collected by the USA, UE and Iberoamerica cinema and TV producers

 (Year 1999, in millions of US$)

Sectors
EE.UU.
UE
IBA

Cinema
4.107
2.591
831

Video
7.040
2.834
634

Pay-TV  
2.290
1.837
266

Broadcast -TV 
6.440
6.183
1.769

Total
19.877
13.444
3.500

Commercial Balance 
14.485
-          7.400
-      2.450

TOTAL
34.362
6.044
1.050

TOTAL/IA
31%
10%
6%

Source: US Industry and trade outlook, 1999, Economic Census, Information Industries 1997, 1999. Anuario Estadístico OBS, 2000. Elaboración propia.

Table A.3.5: Rights collected by USA, EU and Iberoamerica Producers, for the sale of fiction full-length films for movie theaters 

(Year 1999, in millions of US$)

Sectors
USA
EU
IBA

Cinema
4.107
2.591
831

Video
7.040
2.834
634

Pay -TV  
854
685
133

Broadcast -TV 
2.037
1.956
354

Total
14.038
8.066
1.952

Commercial Balance Commercial
11.645
-          5.456
-      1.838

TOTAL
25.683
2.610
115

TOTAL/IA
23%
4%
0,01%

Source: US Industry and trade outlook, 1999, Economic Census, Information Industries 1997, 1999. Anuario Estadístico OBS, 2000. Elaboración propia.

�





ORGANIZATION OF AMERICAN STATES


Inter-American Council for Integral Development


(CIDI)








� The Study was commissioned by the Unit for Social Development and Education of the Organization of American States with the intent of supporting the discussions on Theme 2 at the II inter-American Meeting of Ministers and Highest Appropriate Authorities of Culture. The current document was elaborated by Dr. Gustavo Buquet and is the preliminary version of the study.


� Schematically, when the number of clients increases in an industrial sector, thus increasing the production of goods and/or services to provide for the increased demand.  Then, as a consequence of it, unit costs of such goods and/or services being produced also go down.


� Data for this section have been taken from  Harvey, E. R. (2003): The financing of culture and arts. Iberoamerica within the  international context (institutions, public policies and experiences). Madrid: Datautor.


� La Constitución Política de la República consagra la existencia de un Consejo Nacional de Televisión, autónomo y con personalidad jurídica propia, encargado de velar por el correcto funcionamiento de los servicios de televisión. En su carácter de organismo autónomo, el Consejo no depende de autoridad alguna de Gobierno y se relaciona con el � HYPERLINK "http://www.presidencia.cl/" �Presidente de la República� a través del � HYPERLINK "http://www.segegob.cl/" �Ministerio Secretaría General de Gobierno.� La � HYPERLINK "http://cntv.nivel5.cl/link.cgi/Consejo/Normas/16" �ley 18.838�, de 1989, modificada por la � HYPERLINK "http://cntv.nivel5.cl/link.cgi/Consejo/Normas/16" �ley 19.131�, de 1992, señala la composición, organización y demás funciones y atribuciones del Consejo (http://www.cntv.cl/link.cgi/Consejo/). 
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Hoja1

		Nivel de concetración en la industria audiovisual por sectores (año 1997, en millones de € y % sobre el total del sector)																										Nivel de concetración en la industria audiovisual por sectores (año 1997, en millones de USD y % sobre el total del sector)

						Total		CR4 USD		CR8 USD		CR4 %		CR8 %																		Total		CR4 USD		CR8 USD		CR4 %		CR8 %

		51211		Motion Picture and Video Production		17,834		5,981		7,393		33.6%		41.5%												1.13		51211		Motion Picture and Video Production		20,152		6,758		8,354		33.6%		41.5%

		51211001		Motion Picture Production (except for TV)		8,885		4,762		5,387		53.6%		60.6%												1.13		51211001		Motion Picture Production (except for TV)		10,040		5,381		6,087		53.6%		60.6%

		51211002		Motion Picture production for TV		8,949		1,977		2,735		22.1%		30.6%												1.13		51211002		Motion Picture production for TV		10,112		2,234		3,090		22.1%		30.6%

																										1.13

		51212		Motion Picture &Video Distribution		11,070		8,269		9,674		74.7%		87.4%												1.13		51212		Motion Picture &Video Distribution		12,509		9,344		10,932		74.7%		87.4%

		5151201		Motion Picture Exchanges		8,152		6,680		7,453		81.9%		91.4%												1.13		5151201		Motion Picture Exchanges		9,212		7,548		8,422		81.9%		91.4%

		5121202		Film or Tape distribution for Television		2,918		2,128		2,371		73.0%		81.3%												1.13		5121202		Film or Tape distribution for Television		3,297		2,405		2,679		73.0%		81.3%

																										1.13

		51213		Motion Picture and Video Exhibition		6,723		2,061		3,430		30.7%		51.7%												1.13		51213		Motion Picture and Video Exhibition		7,597		2,329		3,876		30.7%		51.7%

																										1.13

		513120		Television Broadcasting		26,351		12,799		15,252		48.6%		57.9%												1.13		513120		Television Broadcasting		29,777		14,463		17,235		48.6%		57.9%

																										1.13

		513210		Cable Networks		9,195		5,617		6,924		61.1%		75.3%												1.13		513210		Cable Networks		10,390		6,347		7,824		61.1%		75.3%

		513220		Cable and Other Program Distribution		30,973		15,107		19,296		48.8%		62.3%												1.13		513220		Cable and Other Program Distribution		35,000		17,071		21,804		48.8%		62.3%

		Fuente: US Census Bureau, 2000 (b)																		22,517		23,215		96.99%				Fuente: US Census Bureau, 2000 (b)

																				7908		7908

		INGRESOS POR ACTIVIDAD DE LOS OCHO PRINCIPALES GRUPOS DE COMUNICACIÓN AUDIOVISUAL DELOS EE.UU. (año 1999, en millones de €)																										INGRESOS POR ACTIVIDAD DE LOS SEIS PRINCIPALES GRUPOS DE COMUNICACIÓN AUDIOVISUAL DELOS EE.UU. (año 1999, en millones de US$)

		Ingresos por Actividad		VIACOM		WARNER		DISNEY		FOX		SONY		UNIVERSAL		GE/NBC		ATT		Total Grupos		IA x Sectores *		CR				Ingresos por Actividad		VIACOM		WARNER		DISNEY		FOX		SONY		UNIVERSAL		GE/NBC		ATT		Total Grupos

		Filmed Entertainment		3,585		7,427		6,177		3,638		4,857		4,741		-		-		30,425		31,123		97.8%		1.06		Filmed Entertainment		3,800		7,873		6,548		3,856		5,148		3,378						30,603

		Television Stations & Broadcast network		6,805		362		4,428		3,286		-		-		5,462		-		20,343		32,323		62.9%		1.06		Television Stations & Broadcast network		7,213		384		4,694		3,483		-		-		5,790				21,564

		Cable Network Programming		2,874		4,952		2,658		1,179		-		-		-		1,440		13,103		16,675		78.6%		1.06		Cable Network Programming		3,046		5,249		2,818		1,250		-		-						12,363		17676

		Cable System		-		4,704		-		-		-		-		-		10,651		15,355		46,637		32.9%		1.06		Cable System		-		4,986		-		-		-		-				9,799		14,785

		Video		4,211		-		-		-		-		-		-		-		4,211		16,728		25.2%		1.06		Video		4,464		-		-		-		-		-						4,464

		Total Audiovisual Revenues		17,475		17,445		13,264		8,103		4,857		4,741		5,462		12,091		83,438		110,622		75.4%		1.06		Total Audiovisual Revenues		18,523		18,492		14,060		8,589		5,148		3,378		5,790		9,799		83,779

		Total Revenue of the Group		18,936		24,758		22,077		13,382		60,560		53,051		105,311		51,861		349,938						1.06		Total Revenue of the Group		20,072		26,244		23,402		14,185		64,194		15,344		111,630		54,973		330,044

		Fuente: Memorias de los Grupos. Elaboración Propia. * Tanto Film Entertainment como Total incluyen las X.

																				65,885

		INGRESOS POR ACTIVIDAD DE LOS SEIS PRINCIPALES GRUPOS DE COMUNICACIÓN AUDIOVISUAL DELOS EE.UU. (año 1999, en millones de €)

		Ingresos por Actividad		VIACOM		WARNER		DISNEY		FOX		SONY		UNIVERSAL		TOTAL

		Filmed Entertainment		3,585		7,427		6,177		3,638		4,857		4,741		30,425		20,827

		Television Stations & Broadcast network		6,805		362		4,428		3,286		-		-		14,881

		Cable Network Programming		2,874		4,952		2,658		1,179		-		-		11,663

		Cable System		-		4,704		-		-		-		-		4,704

		Video		4,211		-		-		-		-		-		4,211

		Total Audiovisual Revenues		17,475		17,445		13,264		8,103		4,857		4,741		65,885		56,287

		Total Revenue of the Group		18,936		24,758		22,077		21,173		60,560		53,051		200,555		37.0%

		Fuente: Memorias de los Grupos. Elaboración Propia. * Tanto Film Entertainment como Total incluyen las X.

		INGRESOS POR ACTIVIDAD DE LOS SEIS PRINCIPALES GRUPOS DE COMUNICACIÓN AUDIOVISUAL DELOS EE.UU. (año 1999, en en % sobre el total audiovisual)

		Ingresos por Actividad		V		W		D		F		S		U		TOTAL

		FE		20.5%		42.6%		46.6%		44.9%		100.0%		100.0%		46.2%

		TV A		38.9%		2.1%		33.4%		40.6%		0.0%		0.0%		22.6%

		CNP		16.4%		28.4%		20.0%		14.6%		0.0%		0.0%		17.7%

		CS		0.0%		27.0%		0.0%		0.0%		0.0%		0.0%		7.1%

		V		24.1%		0.0%		0.0%		0.0%		0.0%		0.0%		6.4%

		Total Audiovisual Revenues		100.0%		100.0%		100.0%		100.0%		100.0%		100.0%		100.0%

		Vivendi Universal (años 2000 - 2001, en millones de euros)

				2000		2001		%		%

		FE		4741		4938		8.9%		8.5%				0.539056282

		TV P		4054		4563		7.6%		7.8%				0.460943718

		MUSICA		11108		11282		20.9%		19.4%				16.6%

		TC		6593		8161		12.4%		14.0%

		MEDIO AMB		26294		29094		49.6%		50.0%

		OTROS		261		151		0.5%		0.3%

		TOTAL		53051		58189		100.0%		100.0%

		INGRESOS POR ACTIVIDAD DE LOS SEIS PRINCIPALES GRUPOS DE COMUNICACIÓN AUDIOVISUAL DELOS EE.UU. (año 2000, en millones de USD)

		Ingresos por Actividad		VIACOM		AOL TIME WARNER		DISNEY		FOX*		SONY**		UNIVERSAL		GE/NBC		ATT/TCI

		Filmed Entertainment		3,207		8,119		5,994		3,676		624,840		4,741

		Television Stations & Broadcast network		5,412		451		5,769		3,373						6,797

		Cable Network Programming		4,009		6,802		3,846		1,365								1526

		Cable System		-		6,054		-		-								8226

		Video		5,011		-		-		-

		Total Audiovisual Revenues		17,638		21,426		15,609		8,414		624,840		4,741		6,797		9,752

		Total Revenue of the Group		20,044		36,213		25,412		13,802		7,314,824		53,051		111,630		55533

		Fuente: Memorias de los Grupos. Elaboración Propia. * Tanto Film Entertainment como Total incluyen las X.												4054

				0.92		0.92		0.92		0.92		99.47		1		0.92		0.92

		INGRESOS POR ACTIVIDAD DE LOS SEIS PRINCIPALES GRUPOS DE COMUNICACIÓN AUDIOVISUAL DELOS EE.UU. (año 2000, en millones de €)

		Actividades		Viacom		T. Warner		Disney		Fox		Sony		Universal		GE/NBC		ATT/TCI		TOTAL		TOTAL 1ºS 4		TOTAL IA EE.UU.		Grupos		Resto

		Filmed E.		3,486		8,825		6,515		3,996		6,282		4,741		-		-		33,844		22,822		36,570		93%		7%		1

		TVA		5,882		490		6,271		3,666		-		-		7,388		-		23,698		16,310		41,295		57%		43%		1

		Señales		4,357		7,393		4,180		1,484		-		-		-		1,659		19,074		17,415		22,724		84%		16%		1

		Cable		-		6,580		-		-		-		-		-		8,941		15,522		6,580		60,814		26%		74%		1

		Video		5,447		-		-		-		-		-		-		-		5,447		5,447		21,615		25%		75%		1

		Total AV		19,172		23,289		16,966		9,146		6,282		4,741		7,388		10,600		97,584		68,573		142,186		69%		31%		1

		TOTAL		21,787		39,362		27,622		15,002		73,538		53,051		121,337		60,362		412,060		103,772

		Fuente: Memorias de los Grupos. Elaboración Propia. * Tanto Film Entertainment como Total incluyen las X.												4054

		INGRESOS POR ACTIVIDAD DE LOS SEIS PRINCIPALES GRUPOS DE COMUNICACIÓN AUDIOVISUAL DELOS EE.UU. (año 2000, en millones de €)

		Ingresos por Actividad		VIACOM		AOL TIME WARNER		DISNEY		FOX*		SONY**		UNIVERSAL		TOTAL		TOTAL 1ºS 4

		Filmed Entertainment		18%		38%		38%		44%		100%		100%		35%		33%

		Television Stations & Broadcast network		31%		2%		37%		40%		0%		0%		24%		24%

		Cable Network Programming		23%		32%		25%		16%		0%		0%		20%		25%

		Cable System		0%		28%		0%		0%		0%		0%		16%		10%

		Video		28%		0%		0%		0%		0%		0%		6%		8%

		Total Audiovisual Revenues		100%		100%		100%		100%		100%		100%		100%		100%

		Fuente: Memorias de los Grupos. Elaboración Propia. * Tanto Film Entertainment como Total incluyen las X.												4054
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		Cuota de distribución

		Dist		1994		1995		1996		1997		1998		1999		2000		Media

		BV		19.5		19.2		21		14.6		16		17		14.3		17.3714285714

		Universal		12.6		12.7		8.4		10.6		5.5		12.8		14.1		10.9571428571

		Warner		16.2		16.5		15.7		11.7		10.9		14.3		11.6		13.8428571429

		Paramount		14.2		10.1		12.7		10.7		15.8		11.6		10.2		12.1857142857

		Dream Works										6.9		4.4		10		3.0428571429

		Fox		9.4		8		12.6		10.6		10.6		10.9		9.4		10.2142857143

		Sony		9.5		13		10.6		22.3		10.9		8.7		8.6		11.9428571429

		Miramax		3.9		3.6		4.6		5.5		5.9		4.4		6.2		4.8714285714

		New Line		6.4		6.6		5.3		6.6		7.8		4.2		4.8		5.9571428571

		MGM		2.8		6.3		5.1		1.6		2.9		4.2		1.4		3.4714285714

		Total Majors		94.5		96		96		94.2		93.2		92.5		90.6		93.8571428571

		Otros		5.5		4		4		5.8		6.8		7.5		9.4		6.1428571429

		Total		100		100		100		100		100		100		100		100

		Fuente: Screen Digest, Febrero del 2000.Variety.com (Charts Box Office 2000).

		Cuota de distribución

		Dist

		BV				17.3714285714

		Universal				10.9571428571

		Warner				13.8428571429

		Paramount				12.1857142857

		Dream Works				3.0428571429

		Fox				10.2142857143

		Sony				11.9428571429

		Miramax				4.8714285714

		New Line				5.9571428571

		MGM				3.4714285714

		Otros				6.1428571429

		Total

		Fuente: Screen Digest, Febrero del 2000.Variety.com (Charts Box Office 2000).

		Cuota de mercado por distribuidora en EE.UU.(año 2000)

		Distribuidora		Cuota de mercado		Recaudación		Películas		Recaudación /película

		Majors		0.9208137925		7054354464		190		37128181.3894737		37128.1813894737

		Indies		0.0791862075		606645536		271		2238544.41328413		2238.5444132841

		Costes de producción de las majors (años 1980 - 2000, en millones de dólares)

		Años		Costes		Taquilla		Costes		Taquilla

		1980		9.4		2748.5		100%		100%

		1981		11.3		2965.6		120%		108%

		1982		11.8		3452.7		126%		126%

		1983		11.9		3766		127%		137%

		1984		14.4		4030.6		153%		147%

		1985		16.8		3749.4		179%		136%

		1986		17.5		3778		186%		137%

		1987		20.1		4252.9		214%		155%

		1988		18.1		4458.4		193%		162%

		1989		23.5		5033.4		250%		183%

		1990		26.8		5021.8		285%		183%

		1991		26.1		4803.2		278%		175%

		1992		28.9		4871		307%		177%

		1993		29.9		5154.2		318%		188%

		1994		34.3		5396.2		365%		196%

		1995		36.4		5493.5		387%		200%						138

		1996		39.8		5911.5		423%		215%

		1997		53.4		6365.9		568%		232%

		1998		52.7		6494		561%		236%

		1999		51.5		7448		548%		271%

		2000		54.8		7661		583%		279%						134

		Años		Ingresos		Beneficios		Margen		Ingresos		Beneficios		Margen

		1973		1485		109		0.0734006734		1.485		0.109		7.3400673401		73

		1974		1803		259		0.1436494731		1.803		0.259		14.36494731		74

		1975		2078		353		0.1698748797		2.078		0.353		16.9874879692		75

		1976		2336		336		0.1438356164		2.336		0.336		14.3835616438		76

		1977		2739		406		0.1482292808		2.739		0.406		14.8229280759		77

		1978		3498		606		0.1732418525		3.498		0.606		17.3241852487		78

		1979		4009		661		0.1648790222		4.009		0.661		16.48790222		79

		1980		3997		489		0.1223417563		3.997		0.489		12.2341756317		80

		1981		3749		301		0.0802880768		3.749		0.301		8.028807682		81

		1982		4548		565		0.124230431		4.548		0.565		12.4230430959		82

		1983		5324		590		0.1108189331		5.324		0.59		11.0818933133		83

		1984		5839		516		0.0883712965		5.839		0.516		8.8371296455		84

		1985		6359		465		0.0731247051		6.359		0.465		7.3124705142		85

		1986		6839		799		0.1168299459		6.839		0.799		11.6829945899		86

		1987		8251		928		0.1124712156		8.251		0.928		11.247121561		87

		1988		9121		1151		0.1261923035		9.121		1.151		12.6192303475		88

		1989		11571		1130		0.0976579379		11.571		1.13		9.7657937948		89

		1990		12676		1103		0.0870148312		12.676		1.103		8.7014831177		90

		1991		14128		941		0.0666053228		14.128		0.941		6.6605322763		91

		1992		16147		1302		0.0806341735		16.147		1.302		8.0634173531		92

		1993		17583		733		0.0416879941		17.583		0.733		4.1687994085		93

		1994		19710		967		0.0490613902		19.71		0.967		4.9061390157		94

		1995		22073		1831		0.0829520228		22.073		1.831		8.2952022833		95

		1996		24679		1870		8%		24.679		1.87		7.5772924349		96

		Fuente: Voguel 1998, p45

		Costes de producción de las majors (años 1980 - 2000, en millones de dólares)

		Años		Costes		Copias		Publicidad		C&P

		1980		9.4		0.79		3.54		4.33		1.0890094685		1.0815973262

		1981		11.3		0.86		3.83		4.69

		1982		11.8		0.94		4.14		5.08

		1983		11.9		1.02		4.48		5.50

		1984		14.4		1.11		4.84		5.96

		1985		16.8		1.21		5.24		6.45		1.074118376		1.1433882738

		1986		17.5		1.30		5.99		7.29

		1987		20.1		1.40		6.85		8.25

		1988		18.1		1.50		7.83		9.33

		1989		23.5		1.61		8.96		10.57

		1990		26.8		1.73		10.24		11.97

		1991		26.1		1.65		10.41		12.06

		1992		28.9		1.97		11.48		13.45

		1993		29.9		1.94		12.13		14.07

		1994		34.3		2.19		13.87		16.06

		1995		36.4		2.35		15.38		17.73

		1996		39.8		2.63		17.21		19.84

		1997		53.4		3.02		19.24		22.26

		1998		52.7		3.25		22.07		25.32

		1999		51.5		3.13		21.4		24.53

		2000		54.8		3.3		24		27.3

		INVERSIÓN EN PUBLICIDAD POR DISTRIBUIDOR (año 1995, en millones de US$)

		Dist		Inversión		Películas		Inversión Media

		BV		432.6		37		11.7

		Sony		288.3		35		8.2

		Warner		263.9		29		9.1

		Paramount		210.7		22		9.6

		Fox		134.3		14		9.6

		Universal		191.1		21		9.1

		MGM		116.9		18		6.5

		New Lin		106.9		14		7.6

		Miramax		87.9		39		2.3

		Total		1832.6		229		8.0

		Fuente: Screen Digest, mayo de 1996.

		Independent distributor market share

				1993

		Total US BO		4904

		Total independent		396.1

		Cuota Independiente		8.1

		Independent BO by distributor

		New Line		40.4

		Miramax		21.7

		Goldwyn		9.1

		Orion		5.9

		Gramercy		5.7

		Savoy		4.2

		Trimark		3.2

		Fine Line		2.1

		Octuber		1.4

		Otros		6.3

				100

		Costes en negativos e inversión en copias y publicidad de majors y subsidiarias

		Empresas		1998		1999		Negativos		C&P

		Majors		52.7		51.5		54.8		27.3

		Subsidiarias		21.8		18.4		21.8		10.14

		Majors		25.3		24.5		27.3

		Subsidiarias		5.47		6.42		10.14

		Cuota de mercado por distribuidora en EE.UU.(año 2000)

		Distribuidora		Cuota de mercado		Recaudación		Películas		Recaudación /película

		Buena Vista		14.3%		1,096,939,513		26		42,189,981		42.1899812692

		Universal		14.2%		1,085,606,706		19		57,137,195		57.1371950526

		Warner		11.6%		890,369,342		25		35,614,774		35.61477368

		Paramount		10.2%		784,889,927		16		49,055,620		49.0556204375

		Dreamworks		10.0%		769,408,247		11		69,946,204		69.9462042727

		Fox		9.5%		726,773,065		13		55,905,620		55.9056203846

		Sony		8.7%		665,913,802		21		31,710,181		31.7101810476

		Miramax		6.2%		474,575,301		19		24,977,647		24.9776474211

		New Line		4.9%		373,275,015		14		26,662,501		26.6625010714

		MGM		1.4%		103,557,847		5		20,711,569		20.7115694

		Sony Classics		0.6%		48,415,520		13		3,724,271		3.7242707692

		Fox Searchligth		0.2%		19,053,286		4		4,763,322		4.7633215

		Paramount Classics		0.2%		15,576,893		4		3,894,223		3.89422325

		Otras		0.6%		49,273,381		17		2,898,434		2.8984341765

		Total		96.7%		7,411,345,124		250		29,645,380		29.645380496

		OTRAS		3.3%		249,654,876		211		1,183,198		1.1831984645

		TOTAL		100.0%		7,661,000,000		461		16,618,221		16.6182212581

		Fuente: Variety, MPAA. Elaboración propia.

		SALAS DE ESTRENO EN UN LANZAMIENTO EN EE.UU. (año 1999)

				Majors		Subsidiarias		Independientes

		Minimo		1500		300		50

		Máximo		6000		1500		400

		Media		3000		750		200

		Fuente: MPAA, AFMA. Elaboración Propia. *Se tomó como coste de cada copia a US$ 1000

		Grandes circuitos						18267

		Resto Salas						15919

								34186

				Taquilla		Vídeo		Taquilla		Vídeo

		1989		5033.4		7725		5.0334		7.725

		1990		5021.8		9205		5.0218		9.205

		1991		4803.2		10500		4.8032		10.5

		1992		4871		12442.5		4.871		12.4425

		1993		5154.2		14200		5.1542		14.2

		1994		5396.2		15000		5.3962		15

		1995		5493.5		16200		5.4935		16.2

		1996		5911.5		16,800		5.9115		16.8

		1997		6365.9		17,200		6.3659		17.2

		1998		6494		17,600		6.494		17.6

		Fuente: MPAA, US Industry and trade outlook, 1999,

		Evolución del cuota de mercado de las majors en el vídeo.

				1989		1990		1992		1993		1994		1995		1996		1998

		Majors en %		73%		73%		82%		86%		80%		80%		83%		92%

		Fuente: International Television & video almanac. (Tomado de Litman, 2000). The Structure of the Film Industrie.en Greco, Albert (Ed.). The Media and Entratinment Industries. Reading In Mass comunication)

		Empresas		1989		1990		1992		1993		1994		1995		1996		1998		% 1998

		Disney		439		634		1025		1250		1600		2000		2200		1606		20%

		Warner		562		486		602		763		790		1000		1400		1375		17%

		Columbia/Tristar		215		416		696		643		620		500		580		1203		15%

		MCA/Universal		246		350		492		631		720		670		750		603		7%

		Paramount		310		376		529		315		430		460		450		710		9%

		Fox		272		221		577		519		650		850		1000		755		9%

		MGM/UA		223		203		143		200		0		0		0		257		3%

		NewLine		0		0		0		150		200		275		250		579		7%

		Polygram		0		0		6		0		120		140		175		270		3%

		Dream Works																105		1%

		Others		823		996		907		737		1285		1505		1395		634		8%

		Totals		3090		3682		4977		5208		6415		7400		8200		8097		100%

		Majors en %		0.7336569579		0.7294948398		0.8177617038		0.8584869432		0.7996882307		0.7966216216		0.8298780488		0.9216993948

		Fuente: International Television & video almanac. (Tomado de Litman, Barry. The Structure of the Film Industrie.en Greco, Albert (Ed.). The Media and Entratinment Industries. Reading In Mass comunication)

		MPAA: Derechos cobrados por exhibición en salas, en EE.UU y mercados exteriores (años 1966 - 1996, en millones de dólares)

		años		EE.UU		Exterior		Total		% Exterior		Exterior totales

		1965		287.2		343.5		630.7		54.5%		630.7

		1966		319.5		361.4		680.9		53.1%		680.9

		1967		355.9		357.8		713.7		50.1%		713.7

		1968		372.3		339		711.3		47.7%		711.3

		1969		310.4		348.4		658.8		52.9%		658.8

		1970		381.3		360.4		741.7		48.6%		741.7

		1971		336.4		348.3		684.7		50.9%		684.7

		1972		426.4		401.3		827.7		48.5%		827.7

		1973		390.5		428.8		819.3		52.3%		819.3

		1974		545.9		494.8		1040.7		47.5%		1040.7

		1975		628		604.2		1232.2		49.0%		1232.2

		1976		576.6		570.9		1147.5		49.8%		1147.5

		1977		869.2		597.6		1466.8		40.7%		1466.8

		1978		1164.9		829.5		1994.4		41.6%		1994.4

		1979		1055.2		911.4		1966.6		46.3%		1966.6

		1980		1182.5		911.2		2093.7		43.5%		4187.4

		1981		1163.6		851.4		2015		42.3%		4030

		1982		1342.7		718.6		2061.3		34.9%		4122.6

		1983		1297.4		838.8		2136.2		39.3%		4272.4

		1984		1313.2		654		1967.2		33.2%		3934.4

		1985		1109.1		619.9		1729		35.9%		3458

		1986		1165.1		798.3		1963.4		40.7%		3926.8

		1987		1244.5		935.1		2179.6		42.9%		4359.2

		1988		1413.6		1020.3		2433.9		41.9%		4867.8

		1989		1780		1346.9		3126.9		43.1%		6253.8

		1990		1828.9		1649.5		3478.4		47.4%		8696

		1991		1847.5		1425.7		3273.2		43.6%		8183

		1992		2005		1439.1		3444.1		41.8%		8610.25

		1993		1997.6		2020		4017.6		50.3%		10044

		1994		2040.3		2048.8		4089.1		50.1%		10222.75

		1995		2393.7		2215.9		4609.6		48.1%		11524

		1996		2417.5		2504		4921.5		50.9%		12303.75

		Fuente: Voguel 1998, p47

				1984		1985		1986		1988		1989		1990		1991		1992		1996		1997		1998		1999

		TOTAL SALES		$375,002		$410,000		$638,000		$929,000		$1,102,583		$1,138,809		$1,212,614		$1,305,491		1,655,608		1,840,255		2283315		2831416

		/1000		375.002		410		638		929		1102.583		1138.809		1212.614		1305.491		1655.608		1840.255		2283.315		2831.416

												AFMA: Principales fuentes de Ingresos 1990

												AFM				32

												Cannes				30

												MIFED				15

												Otros				23

												Fuente: Screen Digest, enero 1991.						100

		INVERSIÓN EN LA PRODUCCIÓN DE CINE DE EE.UU. (año 1999 en millones de €)																								INVERSIÓN EN LA PRODUCCIÓN DE CINE DE EE.UU. (año 1999 en millones de US$)

				Majors		Subsidiarias		Independientes		Total																		Majors		Subsidiarias		Independientes		Total

		Películas		75		98		455		628																Películas		115		98		229		442

		Coste Negativo		44.4		15.9		3.0		10.0																Coste Película		51.5		18.4		4		19.5513574661

		Inversión Negativo		3,329.7		1,554.5		1,385		6,269.6																Inversión Negativo		5922.5		1803.2		916		10444.9

		Copias		2.7		0.7		0.2		383.6																Copias		3.13		0.78		0.2		1.0909276018

		Publicidad		18.4		4.9		1.3		2,566.8																Publicidad		21.4		5.74		1.5		7.6176923077

		C& P		21.1		5.6		1.5		4.7																C& P		24.53		6.52		1.7		0

		Inversión C&P		1,586.0		550.8		814		2,950.4

		Total Coste		65.5		21.5		4.8		14.7																Total Coste		76.03		24.92		5.7		28.2599773756

		Inversión total		4,915.7		2,105.3		2,199		9,220.0																Inversión total		8743.45		2442.16		1305.3		12490.91

		Fuente: MPAA, AFMA. Elaboración Propia.																								Fuente: MPAA, AFMA. Elaboración Propia.
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		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999 en €)																								Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999 en US$)

		BUENAVISTA		Películas		Recaudación		Recaudación por película		1999		2000														BUENAVISTA		Películas		Recaudación		Recaudación por película		1999		2000

		Pro.		2		56,884,304		28,442,152		2		1														Pro.		2		65,985,793		32,992,897		2		1

		Co.		5		426,598,705		85,319,741		5		2														Co.		5		494,854,498		98,970,900		5		2

		In.		6		343,798,275		57,299,713		6		13														In.		6		398,805,999		66,467,667		6		13

		Total		13		827,281,284		63,637,022		13		16														Total		13		959,646,290		73,818,945		13		16

		BUENAVISTA																								BUENAVISTA

		Producciones		1		66,177,616		66,177,616																		Producciones		1		60,883,407		60,883,407

		Coporducciones		2		189,944,549		94,972,274																		Coporducciones		2		174,748,985		87,374,493

		Independientes		13		676,090,271		52,006,944																		Independientes		13		622,003,049		47,846,388

		Total		16		932,212,436		58,263,277																		Total		16		857,635,441		53,602,215

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999 en €)

		SONY 1999								Sony		New Line														SONY								Sony		New Line

		Producciones		2		100,011,815		50,005,907		2		4														Producciones		2		116,013,705		58,006,853		2		4

		Coporducciones		1		58,414,432		58,414,432		1		1														Coporducciones		1		67,760,741		67,760,741		1		1

		Independientes		8		249,167,937		31,145,992		8		0														Independientes		8		289,034,807		36,129,351		8		0

		Total		11		407,594,184		37,054,017		11		5														Total		11		472,809,253		42,982,659		11		5

		NEW LINE																								NEW LINE

		Producciones		4		204,641,153		51,160,288																		Producciones		4		237,383,738		59,345,935

		Coporducciones		1		22,942,776		22,942,776																		Coporducciones		1		26,613,620		26,613,620

		Independientes		0		-		-																		Independientes		0		-		-

		Total		5		227,583,929		45,516,786																		Total		5		263,997,358		52,799,472

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 2000, en €)																								Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 2000, en US$)

		UNIVERSAL		Películas		Recaudación		Recaudación por película																		UNIVERSAL		Películas		Recaudación		Recaudación por película

		Pro.		1		83,828,712		83,828,712		83.8287119565																Pro.		1		77,122,415		77,122,415		77.122415

		Co.		6		404,930,530		67,488,422		67.4884217391																Co.		6		372,536,088		62,089,348		62.089348

		In.		4		494,419,663		123,604,916		123.6049157609																In.		4		454,866,090		113,716,523		113.7165225

		Media		11		983,178,905		89,379,900		89.3799004941																Media		11		904,524,593		82,229,508		82.2295084545

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 2000, en €)

		SONY 2000																								SONY 2000

		Pro.		3		278,961,240		92,987,080																		Pro.		3		256,644,341		86

		Co.		3		89,614,271		29,871,424																		Co.		3		82,445,129		27

		In.		6		287,788,987		47,964,831																		In.		6		264,765,868		44

		Media		12		656,364,498		54,697,041																		Media		12		603,855,338		50

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999, en €)

		UNIVERSAL 1999								SONY		UNIVERSAL		SONY												UNIVERSAL										UNIVERSAL		SONY

		Pro.		3		239,260,811		79,753,604		100,011,815		80		100												Pro.		3		277,542,541		92,514,180		58006852.5		92.5141803333		58.0068525

		Co.		3		55,285,778		18,428,593		58,414,432		18		58												Co.		3		64,131,503		21,377,168		67760741		21.3771676667		67.760741

		In.		6		433,131,440		72,188,573		249,167,937		72		249												In.		6		502,432,470		83,738,745		36129350.875		83.738745		36.129350875

		Media		12		727,678,029		60,639,836		407,594,184		61		408												Media		12		844,106,514		70,342,210		42982659.3636364		70.3422095		42.9826593636

		SONY 1999																								SONY

		Producciones		2		100,011,815		50,005,907																		Producciones		2		116,013,705		58,006,853

		Coporducciones		1		58,414,432		58,414,432																		Coporducciones		1		67,760,741		67,760,741

		Independientes		8		249,167,937		31,145,992																		Independientes		8		289,034,807		36,129,351

		Total		11		407,594,184		37,054,017																		Total		11		472,809,253		42,982,659

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 2000, en US$)

		MAJORS		Películas		Recaudación		Recaudación por película		1999		2000

		Pro.		20		1,133,465,590		56,673,280		29		20

		Co.		23		1,291,008,568		56,130,807		19		23

		In.		57		2,832,619,191		49,695,074		50		57

		Total		100		5,257,093,349		52,570,933		98		100

		Total Recaudación		478		7,661,000,000		16,027,197

		Porcentaje majors		0.2092050209		0.6862150305		3.280107846

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999 en US$)

		MAJORS		Películas		Recaudación		Recaudación por película				1999		2000

		Pro.		29		1,702,927,131		58,721,625		56,673,280		59		57

		Co.		19		966,683,483		50,878,078		56,130,807		51		56

		In.		50		2,863,300,339		57,266,007		49,695,074		57		50

		Media		98		5,532,910,953		56,458,275		52,570,933		56		53

		Total Recaudación		461		7,448,000,000		16,156,182		16,027,197		16		16

		Porcentaje majors		0.2125813449		0.7428720399		3.4945307182

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999 en US$)

		MAJORS		Películas		Recaudación		Recaudación por película

		Producciones		30%		31%		104%

		Coporducciones		19%		17%		90%

		Independientes		51%		52%		101%

		Total		100%		100%		100%

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 2000, en US$)

		MAJORS		Películas		Recaudación		Recaudación por película

		Producciones		20%		22%		108%

		Coporducciones		23%		25%		107%

		Independientes		57%		54%		95%

		Total		100%		100%		100%

		Fuente: Variety.com. Box Office y Production Charts. Elabotración Propia.

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (media para los años 1999 -  2000, en US$)

		MAJORS		Películas		Recaudación		Recaudación por película

		Pro.		25%		26%		106%

		Co.		21%		21%		98%

		In.		54%		53%		98%

		Media		100%		100%		100%

		Fuente: Variety.com. Box Office y Production Charts. Elabotración Propia.

						0.92

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 2000, en €)

		MAJORS		Películas		Recaudación		Recaudación por película

		Pro.		20		1,232,027,815		61,601,391

		Co.		23		1,403,270,183		61,011,747

		In.		57		3,078,933,903		54,016,384

		Total		100		5,714,231,901		57,142,319

		Total Recaudación		478		8,327,173,913		17,420,866

		Porcentaje majors		0.2092050209		0.6862150305		3.280107846

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999 en €)

		MAJORS		Películas		Recaudación		Recaudación por película

		Pro.		29		1,597,492,618		55,085,952

		Co.		19		906,832,536		47,728,028

		In.		50		2,686,022,832		53,720,457

		Media		98		5,190,347,986		52,962,735

		Total Recaudación		461		6,986,866,792		15,155,893

		Porcentaje majors		0.2125813449		0.7428720399		3.4945307182

		Producciones, Coporducciones, y películas independientes distribuidas por las majors (año 1999 + 2000, en €)

		MAJORS		Películas		Recaudación		Recaudación por película		Películas en %

		Pro.		49		2,829,520,433		57,745,315		25%

		Co.		42		2,310,102,718		55,002,446		21%

		In.		107		5,764,956,735		53,878,100		54%

		Total		198		10,904,579,887		55,073,636		100%

		Total Recaudación		939		15,314,040,705		16,308,883

		Porcentaje majors		0.2092050209		0.6862150305		3.280107846
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