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Key Topics IP and Environment
• International Trade on Intangibles
• Patents

– TRIPS Art. 27 (3)(b)
• Biodiversity Convention 
• Access to Genetic Resources 
• Traditional Knowledge 
• Bio-piracy
• International Fora
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International Trade

• Trends
• High growth of goods and services with high 

intangible value as a percentage of 
international trade

• Product niches and high consumer standards

• Our Products and Services? Place in the value 
chain?



Intellectual Property

• Mechanism to capture the intangible value 
and transform it in tangible economic 
advantages. 

• Capacity to distinguish and differentiate, control 
the value chain, negotiate better terms and 
conditions, market access, strategic information, 
get closer to the consumer and the retail price



Capturing the Value

I-Phone
Retail Price: US$699
US$199 with service 
contract
Income to China: US$25
Margin for Apple:25%

Nike Mercurial Vapor 
Superfly II FG
Retail  Nike US$400
Iincome to China: US
$4 cents
Source: ACM University of California/ Wash. 
Post/ 



Value Capture: Ipod

Source: Kenneth L. Kraemer, 
Jason Dedrick, Greg Linden
Personal Computing Industry 
Center
University of California, Irvine



 Producers rely on commodities, 
establishing new processing or 
manufacturing or processing 
plants

 Intangible Value in products is 
captured in the importing country 
(distributors and retailers) and 
not in the country of origin

 Intense Competition between 
developing countries for a SMALL 
and SHRINKING value of products

 Producers receive commodity 
prices not sufficient to improve 
living conditions

Distinctive Products
 Biodiversity, creativity, culture 

 Improve ability to generate 
income

 Move beyond the gate and the 
border, closer to consumers

 Move up the product chain to 
control intangible value of 
products and services through IP 
and business strategies

 Own, control, manage the 
intangible value

 Empower with information, 
bargaining power, engage more 
equally with international buying 
partners

Role of IP in  International Trade



.patagonia

Domain Names



Investment



Technology Transfer and Clusters

• Just one way to promote innovation, connect 
research to market

• IP is a means to appropriate, negotiate and 
monetize knowledge and intangible assets

• Many factors play a role, including:
• Strong Research Base
• Legal and Policy Framework
• Culture of Innovation
• Tech Transfer Infrastructure
• Business Development Network

• Prof. Alan Bennett, PIPRA-UC DAVIS



SweeTango





Minneiska Patent



How about Latin America and the Caribbean?



Coconut Water











Elements of regional innovation agendas 

1) Incentives
2) Clear Rules
3) Colaboration
4) Benchmarks and Indicators to measure results
5) Diversify opportunities and risks 
6) Strategy to prioritize objectives 
7) Capacity to manage IP and Tech Transfer

VISION + STRATEGY
INNOVATION + COMPETITIVENESS



Cesar Parga
Departament of Economic Development, Trade and Tourism

Organization of American States (OAS)

cparga@oas.org
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